Emerging Trends in the Contributor World
By Christina Nicholson
1. Long-Form Content
Some publishers are showing a preference for longer, in-depth contributed articles that provide comprehensive insights on a topic. 
This trend reflects a growing appetite for substantive, well-researched content.
2. Podcast and Video Contributions
Contributed articles are not limited to written content. 
Many publishers are open to podcast episodes, video interviews, and multimedia contributions because they recognize the value of diverse content formats.
For example, if you’re great at shooting video, make sure to include that in your pitch.
3. Personalization
Contributed articles that cater to specific audience segments or niches are gaining traction. 
Tailoring content to the unique needs and interests of a particular readership is becoming a priority.
During gift guide season, you don’t just see a “Gift Guide for Travelers”. Instead, you see a “Gift Guide for Travelers Who Love Sleeping on Planes”.
In addition to being a people play, this is also an SEO play.
4. Diverse Voices
There is a growing emphasis on featuring contributions from a more diverse range of voices, including underrepresented groups and marginalized communities. 
Publishers are seeking a broader array of perspectives and experiences.
5. Ethical and Sustainable Content
Readers are increasingly conscious of ethical and sustainability issues. 
Contributed articles that address topics related to ethics, sustainability, and social responsibility are gaining relevance.
Again, use these when you pitch to contribute or keep them in the back of your mind when you create your own content.

