Meeting with Business Value Group, JoAnne S, 2 Others - Recorded on Sep 19, 9:59 AM. Copied on Sep 19, 12:07 PM.

Summary
Susan Harrow discusses the importance of building relationships with journalists and producers, offering multiple story ideas and following up on pitches up to three times before moving on. She also emphasizes the importance of capturing email addresses and having an offer on a website. Susan walks through a meditation exercise focused on expanding the mind and accepting new ideas.

Key Points
• Susan outlines the topics she wants to cover in the session, including following up with journalists and positioning cameras for broadcast (3:46)

• Susan explains the different types of pitches: hot/trending, evergreen, and seasonal (6:13)

• Susan Harrow discusses the importance of building relationships with journalists and producers in order to shape pieces and programs (10:28)

• She recommends having conversations with journalists and asking what they need, and offering multiple story ideas (13:29)

• Susan suggests following up on pitches with compliments on previous work and additional ideas, and doing this up to three times before moving on. (14:05)

• The speaker shares encouraging data about financial returns for companies working on environmental, social, governance issues (20:50)

• LinkedIn is a valuable platform for those without strong SEO, and videos should be kept short (1-4 minutes) (25:18)

• Susan discusses how content helps potential clients vet her expertise and values before connecting with her (27:20)

• Susan Harrow talks about the benefits of embracing criticism and working through unresolved issues, and shares a rule of three for evaluating criticism (46:01)

• Susan discusses the importance of being mindful of volatile political correctness in today's climate, citing examples of companies and individuals who have faced backlash for offensive content (49:19)

• A member of the group asks about a tool or database mentioned previously for accessing reporters, and Susan explains that there is a database of 100 reporters included in the course, as well as a new platform for commenting on media that she will share once it has been explained more clearly (51:38)

• Susan offers software in the back end to help with pitching and suggests trying both manual and chat gpt methods (54:55)

• Susan acknowledges the amount of material and encourages not letting it hold back publicity opportunities (56:52)

• Susan discusses the importance of capturing email addresses and having an offer on a website, but notes it's not the end of the world if it's not perfect (57:36)

• Susan gives advice on following up with potential clients, suggesting three follow-ups before assuming it's a no-go for that particular pitch (1:10:40)

• Susan discusses pitching ideas to reporters on LinkedIn and for broadcast, emphasizing the importance of keeping it short and concise (1:11:24)

• Patrick hopes to find a well-defined position that he is confident about and can serve the needs of his clients (1:28:41)

• Patrick also wants to be more confident and less affected by negativity in the world. (1:29:59)

• Susan Harrow explains and walks through the One command, a technique for tapping into the unconscious and opening up possibilities. She guides listeners to relax and imagine roots or jewels going deep into the Earth. (1:30:25)

• She instructs listeners to imagine a beam of light coming down from the heavens and up from the Earth, pulling energy up through their body (1:34:06)

• Listeners are asked to align with what they want in their heart and bring that light to the center of their forehead, traveling up past the stars to a place where anything is possible (1:34:33)

• She guides listeners through a meditation exercise focused on expanding their minds and accepting new ideas (1:38:14)

• JoAnne's biggest takeaways were focusing on making intangible things tangible and developing a persona for what you're doing, like Sasha Fierce for Beyonce (1:46:13)

• Susan thanks the group for their participation in the course and encourages them to keep in touch and continue working through the material at their own pace (1:50:23)

Next Steps


